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E Why Research?

Every business opportunity has its share of pitfalls. And, in today's competitive business environment, there is
no room for failure. In order to achieve success in this competitive world, it is important to minimise risk.
IndoGlobal Mass Media Private Ltd has a dedicated Research Division which offers solutions in a very wide range
of projects, from rural retailing to automobile components in international markets.

E IndoGlobal Mass Media (IGMM) Private Limited

A global presence and the combined expertise of professionals in advertising and media, offers new solutions to
customers who seek to stand apart from competition. IGMM creates, recreates and revamps brands, websites
or images with expertise. Our clients have used our advertising, branding and positioning capabilities to
improve their image.

In order to help our clients investigate new opportunities and succeed, we now offer expertise in the field of
market research. By carefully distilling useful information, our clients can take informed decisions and
considerably enhance their prospects of success and profit.

H Ensuring Success

When it comes to market research, time is of essence. One of the core strengths of our research team is that
we offer complete solutions within a given time-frame, without compromising on quality standards.

We accomplish this by providing high quality, cost-effective research and analytics tools to support your
decision-making processes and giving you a totally comprehensive picture.

You can rely on our team to validate results in marketing, business development, R&D, financial or investment
decisions.

Besides, we can provide client specific reports and templates, build and maintain databases as well as take over
recurring research tasks. We can also provide your organisation with professional support services, including
the creation of critical information.




n Researching Range

Our research team can deliver customised research and knowledge services to corporate clients in several
verticals, including:

Life Sciences
BioPharmaceutical
Automobiles and Ancillaries
Engineering

Fertilisers

Textiles

Chemicals

Consumer Packaged Goods
Consumer Healthcare
Financial Services
Marketing Communications
Real Estate

Hospitality Sector

Trade Associations

E We offer total research in the following areas:

Industrial Research

Market Potential Studies (Demand/Supply)
Techno-Economic Feasibility Reports (TEFR)
Customer Satisfaction/Expectation Surveys
Dealer Satisfaction/ Expectation Surveys
Customised Research

Consumer Research

Web Based Research




Socio-Economic Research

Socio-Economic Evaluation Studies

Impact of reforms on target survey list
Requirement analysis of social reforms

Economic feasibility studies

Impact assessment studies

Beneficiary studies

Location demographic and economic profiling

Poll surveys

Exit surveys

Studies for disease prevalence estimation
Baseline/midterm/end line surveys for different developmental projects Customised studies, using
Participatory Rural appraisal (PRA) techniques/ PUA

Media Research

Current market scenario

Client position in current market

Services offered versus client requirement
Market entry/strategy

Feedback analysis

Customer Relationship Management

Brand Image / Brand Recall estimation studies

Ad Impact Studies / Web Rating

Program/project impact studies

Corporate Communication Strategies

Customised studies (Political, social, economic and cultural role and impact in creating and distributing
content to media audiences)

Market Research Support Activities

Field Services across India

Different methodologies of interviews such as FGD, CAPI and CATI
Data validation / Data analysis and tabulation

Statistical analysis using statistical packages

Report writing

Knowledge Process Outsourcing Services

Business and Technical Analysis
Business and Market Research
Business intelligence
Competitive intelligence

Data analysis and modeling
Forecasting

Consultancy




ﬂ Research Team

Our team members consist of statisticians, market researchers, social researchers, demographers as well as
researchers in various other fields, including agriculture, technology and banking among others. Our associates
are trained in:

Lateral thinking

High ethical standards

Data analysis

Innovative Research and Process

Project scope and management

Client management and complete confidentiality

E Research Advantage

As part of the IndoGlobal Group, we have the advantage of personnel with diverse industry experience to
validate our results and enhance the quality of our services. Some of the benefits we can offer your business
include:

Benchmarking and business metrics
Clear understanding of the market
Best market practices

Sales leads

Customer retention and repeat sales
Sales evaluation

Real-time business solutions

Contact Us

Send your inquiries to
research@indoglobalmedia.com.




IndoGlobal Mass Media Pri vate Limited
21, Vidyut Nagar, Koregaon Park
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Telephone +91 20 26 05 4690
+91 20 26 05 4691
Facsimile +91 20 26 05 4692

URL: www.indoglobalmedia.com
Email: info@indoglobalmedia.com




	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7

